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Executive Summary

The 2010 — 2015 City of Rio Rancho (City) Economic Development Plan (EDP)
is intended to satisfy the City’s Strategic Plan requirement that staff “Update and
implement the Citywide Comprehensive Economic Development Strategy that
targets businesses the community wants and makes Rio Rancho a destination
for a variety of events and activities.”

The City of Rio Rancho is located in Sandoval County in the northwest quadrant
of the Albuquerque Metropolitan Statistical Area. The City estimates its 2010
population at slightly in excess of 85,000. The City encompasses about 100
square miles of property, of which about twenty-five percent is developed. The
situational context under which this EDP is being prepared is mixed, at best, and
underscores its importance.

Rio Rancho’s unemployment rate, at 8.5 percent, is the highest in 20 years. Rio
Rancho’s Single-family residential permits have been freefalling since 2005 from
a high of 3,084 to a projected 500 — 600 in 2010. Rio Rancho’s primary source of
general fund revenue Gross Receipts Tax (GRT) has decreased over $10 million
since Fiscal Year 2007. Demand for Free and Reduced Price School Meals at
the Rio Rancho Public School District is increasing at a record pace. On the
positive side, the Hewlett-Packard, University of New Mexico (UNM), Central
New Mexico Community College, and Presbyterian hospital projects and the
Paseo Del Volcan extension are complete or underway — while the UNM hospital
is slated to start construction by July 2010.

Rio Rancho has 1,012 business establishments. Of this figure, 846 or 83.60
percent, are located in zip code 87124 (south of Northern Blvd.) and the
remaining 166 or 16.40 percent, are located in zip code 87144 (north of Northern
Blvd.). The overwhelming number of Rio Rancho businesses, 94.27 percent,
employ less than 50 people — underscoring the importance of a vigorous small
business development support program.

For Rio Rancho economic development equates to four primary goals, which are
as follows: job creation, job retention, tax base enhancement and quality of life
improvements.

A four-pronged tactical approach to achieving the City’s economic development
goals has been chosen. The four tactics are targeted, technically sound and
financially capable of being successfully implemented. They are:

Tactic No. 1: Retail Development

Tactic No. 2: Entrepreneurship / Small Business Development
Tactic No. 3: Business Retention and Expansion

Tactic No. 4: Business Recruitment
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The City has established a new employment to housing ratio of 1.5 to establish
its ongoing employment objective. Based on the City’s estimated 30,311
residences, the job target for the City would be 45,467. This ratio indicates,
based on the City’s current employment estimate of 35,737, a current target
number of jobs shortfall of 9,730.

The Retail Development Tactic to pursue GRT development will be addressed in
the City’s new Retail Development Plan (RDP), which is being developed
concurrently with this EDP. The City Manager’s office will take the lead role and
full responsibility for the deployment of the Retail Development Tactic, including
the implementation of the corresponding RDP. The functions of convention
development, tourism promotion, film recruitment and Santa Ana Star Center
support will continue to be the responsibility of the Rio Rancho Convention and
Visitors Bureau.

The City will take a secondary role in the responsibility for the implementation of
the Entrepreneurship/Small Business Development Tactic. In this secondary
role, the City will proactively support the economic development allies currently
providing services applicable to this tactic.

This EDP recommends the City continue to recognize the Rio Rancho Economic
Development Corporation (RREDC) as its lead organization for the two tactical
areas of economic base business recruitment and economic base business
retention and expansion. The EDP further recommends continuing financial
support, subject to availability of funds, for the RREDC'’s efforts related to these
specific tactics.

This EDP recommends the continued use of the City’s business support
programs and the creation of a consolidated form to streamline the application
process. In order for the City to further enhance its probability for success under
each of the four selected tactics, a number of important community
development/preparedness tasks are recommended and should be pursued.

The EDP recommends that establishment of executive lines of communication
and pursuit of mutually beneficial objectives with the City’s public utility providers.
The EDP also recommends the City explore opportunities to enhance workforce
development opportunities such as internships, mentoring programs and expand
educational linkages within the community.

Given the lingering economic recession, the EDP recommends the City closely
adhere to the recommendations contained herein. By completing the community
development and preparedness recommendations, the City will competitively
position itself for economic development opportunities now and the ones that
present themselves following the economic recovery.
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1.0 Background

During late 2008, the City of Rio Rancho (City) began a strategic planning
process. A major milestone was reached in March 2009 when the Governing
Body adopted the City of Rio Rancho Strategic Plan. (" The City’s Strategic Plan
established six broad goals to pursue. The goals are as follows:

e Goal 1: Infrastructure - Ensure that the City develops new and has well
maintained infrastructure that fosters a quality community, supports a
strong economy and meets the needs of current and future residents.

e Goal 2: Development - Ensure the City has plans and policies in place to
attract and create well-planned, stable, high-quality residential,
commercial and industrial development.

e Goal 3: Fiscal Health - Ensure that the City’s fiscal health is strong with a
growing tax base, sound financial policies and economically diverse
funding solutions.

e Goal 4: Public Safety Services - Provide services to ensure the safety and
health of the community through quality police, fire and emergency
medical services.

e Goal 5: Government Services - Deliver quality services to meet
community needs, assuring that the City is sufficiently staffed, trained and
equipped overall.

e Goal 6: Quality of Life - Provide quality of life services to meet community
needs, assuring that there are strong relationships with all sectors of the
community and ample opportunities for citizen engagement.

A number of strategies are to be implemented for each of the six goals. Goal No.
2, as identified above, focuses on Development. Within the Development Goal,
there are seven strategies (A-G). Strategy B of the Development Goal requires
City staff to “Update and implement the Citywide Comprehensive Economic
Development Strategy that targets businesses the community wants and makes
Rio Rancho a destination for a variety of events and activities.” This 2010 — 2015
Economic Development Plan (EDP) is intended to satisfy that requirement.

Strategy C of the Development Goal requires staff to “Develop and implement a
strategy for increasing the City’s gross receipts tax (GRT) base to support
diverse community services and facilities.” This EDP and the City’s new Retail
Development Plan (RDP) are directly related and, together, represent the
integrated efforts the City will undertake to proactively pursue these two
Development Goal strategies over the next five years.
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The results of the Rio Rancho National Community Survey, Small Business
Relations Group, and Aesthetic Quality of Life Task Force served as inputs to the
EDP along with related economic research, public input, staff review and
Governing Body feedback. With the Governing Body’s adoption of this EDP, the
City’s previous Comprehensive Economic Development Strategy is herby
repealed.

2.0 Community Profile

The City of Rio Rancho was incorporated in 1981 and is located in the northwest
quadrant of the Albuquerque Metropolitan Statistical Area (MSA). The City was
originally planned and developed as a retirement community. As a direct result
of how the City was platted and marketed thousands of one-half and one-acre,
residential lots are vacant and owned by individuals worldwide.

The City is located in Sandoval County, sits at an elevation of approximately
5,290 feet and is bordered by Albuquerque to the south, Bernalillo to the
northeast, Corrales to the east, the Pueblo of Santa Ana to the north and the
Laguna Pueblo to the west. The northeast corner of the City touches the famous
Rio Grande.

The City’s land area exceeds 100 square miles and its estimated 2010
population exceeds 85,000 people. In 2006, Rio Rancho overtook Santa Fe as
New Mexico’s third largest City, a position it maintains today. The MSA’ 2009
population is estimated at 857,903. According to the Bureau of Labor Statistics
(BLS), Rio Rancho’s February 2010 (preliminary and most recent) unemployment
rate is 8.5 percent.

Rio Rancho has a modified council/manager form of government. Six City
Councilors are elected by district for four-year, staggered terms. The Mayor is
elected at-large, also for a four-year term. The City Manager serves as Rio
Rancho’s chief executive officer. The City employs 722 people and operates on
general fund revenues slightly in excess of $51 million.? Among the City’s many
strengths are a moderate four-season climate, affordable housing options, a
quality public educational system, one of the state’s lowest crime rates, and a
cost of living index below the national average.

The City adopted its Home Rule Charter in 1992 and the Rio Rancho Public
School District (RRPSD) was formed in 1994. The City acquired its water and
wastewater utility by condemnation (previously owned by Amrep Southwest) in
1995. Major annexations took place in 2002 and 2003, adding the master
planned communities of Mariposa and Quail Ranch to the City’s boundaries. The
major redevelopment projects of Cabezon and Loma Colorado soon followed.
The Cabezon and Loma Colorado projects were made possible using the City’s
eminent domain powers contained in New Mexico’s Metropolitan Redevelopment
Act (MRA).
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Recent quality of life and economic additions to the community include the first
building of Central New Mexico Community College’s (CNM) Rio Rancho
campus, the first building of the University of New Mexico’s (UNM) West
Campus, two major hospitals (the first by Presbyterian Health Services is under
construction in the southern portion of the City and the second to be affiliated
with the University of New Mexico hospital expected to start construction by July
2010. Hewlett Packard has also opened a major customer technical support
service center expected to employ over 1,300 by December 2012.

Among the City’s latest honors are being recognized as:

e America’s Best Places to Live in 2005: Ranked # 83 by Money Magazine;

e America’s Best places to Live in 2006: Ranked # 56 by Money Magazine;

e United States 83" Best Place to Live and Launch a Business: March 2008
by Fortune Small Business Magazine;

e New Mexico's Best Place to Raise Kids in 2009, November of 2008, by
BusinessWeek Magazine; and

e New Mexico's Best Place to Raise Kids in 2010, November of 2009,
BusinessWeek Magazine.

3.0 Population

The City has established a Census 2010 Complete Count Committee. The
purpose of the committee is to increase Rio Rancho involvement in the 2010
Census by planning and conducting local initiatives and promotional activities
aimed at increasing resident participation. The committee consists of seven
members appointed by the Mayor and approved by the City Council. Committee
members serve a term that will last until June of 2010. It is imperative that Rio
Rancho has as high a participation level as possible due to funding formulas of
both the Federal and New Mexico state governments.

The City estimates its current population to be in excess of 85,000 people. The
only question seems to be how far in excess of this figure the City has grown. In
the 2000 Census, Rio Rancho’s population was 51,765, which represents, based
on current estimates, a population increase of 28,235 or 55 percent. From 1990
to 2000, Rio Rancho population grew 58.43 percent from 32,674 to 51,765.

The following are selected characteristics of the City’s 2009 demographic profile.
A detailed Demographic Profile compiled by Nielsen Claritas, the source of the
referenced characteristics, is presented in Appendix A.

e Average Age: 36.47
e Educational Attainment: 93% HS Graduate or Higher
e Average Household Income: $75,118
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Nielsen Claritas estimates Rio Rancho’s population will grow 20 percent to
96,807 by 2014 from its 2009 estimate of 80,628. The data from the U.S. Census
Bureau contained in Table No. 1 shows the City’s steady increase in population
since the 2000 Census was released.

Rio Rancho Population 2001 to 2008

Year Population Year Population
2010 In Progress 2005 65,314
2009 July 2010 2004 61,280
2008 79,655 2003 58,513
2007 76,645 2002 56,448
2006 72,127 2001 54,546

Source: U.S. Census Bureau

The U.S. Census Bureau will release its estimate for 2009 in July 2010. The
City’s population density, based on 2008 data, is one of the lowest in the New
Mexico at 1,088 residents per square mile of land area.

4.0 Housing Options

Rio Rancho is well known for its varied and affordably priced housing options.
The City has both an active existing residential market as well a vibrant new
construction market with homes starting in the $170,000. Moderately priced
custom homes, to those surpassing $1,000,000, are also readily available. The
continued availability of a full range of housing options is important to ensuring
continued growth in the City’s labor force.

4.1 Existing Residential Market

The Greater Albuquerque Association of Realtors (GAAR) publishes data on the
MSA’s residential sales. GAAR’s 2009 Multiple Listing Service (MLS) Year in
Review recaps the previous 12 months activity. The data is broken down for R1
(existing single-family detached) and R2 (existing condominium/townhome
attached) sales. For R1 properties, the:

e Average sales price = $196,003
e Total sold and closed properties = 1,227, and
e Total dollar volume was $240,495,902.

Appendix B contains summarized tables by market area and the related map
illustrating the sales data from Rio Rancho GAAR areas 140 — 162.
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4.2  New Single-Family Housing Permits

The City estimates its 2010 single—family housing permits to range between 500
and 600. Single-family housing permits issued in 2009 total 688, short 27 from
2008'’s total of 715. The review of the 688 permits shows total valuation at about
$108 million with an average square footage of 2,344. Both 2008 and 2009
permits are down dramatically from the 2007, 2006 and 2005 totals of 1,046,
2,049 and 3,084, respectively. The City has historically relied upon nonrecurring
residential construction gross receipts tax revenue and associated fees to
supplement its general fund budget. Appendix C contains the City’s historic
single-family building permit data by month.

5.0 Employment Statistics

Rio Rancho’s current unemployment (preliminary February 2010) rate is
estimated by the BLS to be 8.5 percent. This figure is based on a labor force of
39,039, employment of 35,737, and unemployed persons of 3,302. The
unemployment rate has increased a full 3.4 percent from the January 2009 rate
of 5.1 percent. The City’s annual average unemployment rate for 2009 was 6.9
percent while 2008 and 2007 was 4.2 and 3.5 percent, respectively. Table No. 2
shows Rio Rancho’s 2009 labor force, employment, unemployment, and
unemployment rate by month. ©

Rio Rancho 2009 Labor Statistics

Month Labor Force Employment Unemployment Rate
January 37,401 35,506 1,895 5.1%
February 37,481 35,381 2,100 5.6%
March 37,203 35,013 2,190 5.9%
April 37,226 35,183 2,043 5.5%
May 37,211 37,974 2,237 6.0%
June 37,584 34,935 2,649 7.0%
July 37,963 34,982 2,981 7.9%
August 37,567 34,671 2,896 7.7%
September 37,527 34,714 2,813 7.5%
October 37,601 34,862 2,739 7.3%
November 37,934 35,212 2,722 7.2%
December 37,783 34,941 2,842 7.5%

Source: U.S. Bureau of Labor Statistics

BLS Figure Nos. 1 to 4 illustrate Rio Rancho’s labor force, employment,
unemployment, and unemployment rates from January 1999 to January 2009.
The downward trend in employment and corresponding increases in
unemployment and the City’s unemployment rate since the current national
recession is evident from these illustrations.
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Figure No. 1 — Labor Force
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Figure 3 - Unemployment

2000+
200+

"m\/\ﬂ\ W

0ike oilo otk 01002 01h3 oike oihs o1l oikr oide oike

Source: Bureau of Labor Statistics

Figure 4 — Unemployment Rate

2

019 otho mA1 0102 01ko oifsd 01l o1ke miAr 01k8 01k9
Manth

Source: Bureau of Labor Statistics

City of Rio Rancho Page 7



Economic Development Plan

6.0 Business Establishments

The North American Industry Classification System (NAICS) is used to classify
business establishments and report related statistical data. The NAICS was
adopted in 1997 and replaced the previous Standard Industrial Classification
system. Table No. 3 presents the two-digit NAICS business categories.

Two Digit NAICS Codes

Code Description

21---- Mining

22---- Utilities

23---- Construction

31---- Manufacturing

42---- Wholesale Trade

44---- Retail Trade

48---- Transportation & Warehousing

51---- Information

52---- Finance & Insurance

53---- Real Estate & Rental & Leasing

54---- Professional, Scientific & Technical Services
55---- Management of Companies & Enterprises
56---- Administration, Support, Waste Management, Remediation
61---- Educational Services

62---- Health Care and Social Assistance

71---- Arts, Entertainment & Recreation

72---- Accommodation & Food Services

81---- Other Services (Except Public Administration)
99---- Unclassified Establishments

Source: U. S. Department of Commerce

According to the U.S. Census Bureau, County Business Patterns (2007 most
current), Rio Rancho has 1,012 business establishments. Of this figure, 846 or
83.60 percent, are located in zip code 87124 (south of Northern Blvd.) and the
remaining 166 or 16.40 percent, are located in zip code 87144 (north of Northern
Blvd.). The overwhelming number of Rio Rancho businesses, 94.27 percent,
employ less than 50 people.

Construction related establishments account for 172 or 17 percent of the City’s
total. Retail trade, health care and other services contain the next highest total of
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establishments, which combined with construction, account for about 50 percent
of the City’s business establishments.

e The City’s 1,012 business establishments represents about 5.09
percent of the Albuquerque MSA’s total of 19,868, while the MSA
comprises about 42.39 percent of New Mexico’s total of 46,869.

e The City’s 1,012 business establishments represents about 2.16
percent of New Mexico’s total of 46,869.

The Albuquerque MSA’s top four categories are retail trade, professional
services, construction, and health care. In comparison, New Mexico’s top four
business establishment categories are retail trade, construction, professional
services, and health care. Appendix D - D6 provides supporting data derived
from the 2007 County Business pattern data. Table No. 4 identifies Rio Rancho’s
larger employers based on full-time employees.

Rio Rancho Major Employers

Company Employees Company Employees
Intel Corporation 3,300 Wal-Mart 475
Rio Rancho Public 1,920 US Cotton Inc.

300
Schools
Intel Contractors 3,790 Intersections, Inc 220
Sprint PCS 800 Don Chalmers Ford 150
Bank of America Services 750 Lectrosonics, Inc. 147
City of Rio Rancho 722 Waste Management 137
e-Telecare Global 647 Form-Cove Manufacturing 60
Solutions
BRYCON Construction 380 Insight Lighting 110
Sandoval County 444 Aeroparts 100
Victoria's Secret Direct 525 Aquatic Pools 33
JC Penney Service Center 450 Aero Mechanical Industries 71

Source: RREDC December 2008

7.0 Business Zoning Districts

The location of businesses within Rio Rancho is guided by the City’s Zoning
Ordinance. Chapter 154 of the Municipal Code pertains to Planning and Zoning.
®) The relevant sections of the Zoning Code to the EDP are the following:

e C-1: Retail Commercial
e (C-2: Wholesale and Warehousing Commercial District
e M-1: Light Industrial District
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e O-1: Office

e (O-2: Office

e CMU: Commercial/Mixed Use District
e CBD: Central Business District

e MU-A: Mixed use Activity Center

The type of business and intensity dictate the applicable zone. These districts
should be reviewed no less than on an annual basis to determine if modifications
need to be considered, and adopted if appropriate.

8.0 Land Use Issues

The City of Rio Rancho’s land use, planning and infrastructure deployment is
impacted by a number of factors. Primary among them are the major issues of
antiquated platting and scattered lot ownership. Of the City’s estimated 66,670
acres of land, for example, only 20 percent or 13,205 are currently developed.
Rio Rancho also has one of the lowest population densities per square mile of
any major New Mexico city. The City estimates that a total of 33 parcels currently
exist that contain in excess of 20 acres of land and only 56 in excess of 10 acres.
There are more than 20,400 platted one-half and one-acre lots with no
infrastructure and countless owners throughout the world.

> The New Mexico Legislature’s 2007 termination of certain municipal
eminent domain rights in the MRA has severely hampered the City’s
ability to correct its antiquated plating and scattered ownership
limitations.

The importance of correcting the City’s antiquated platting and scattered lot
ownership problems cannot be over emphasized. These two issues represent the
largest threats to the City’s ability to grow in a planned, strategic and sustainable
manner. Accordingly, this EDP includes major policy recommendations (see
Section No. 17) directed at eliminating this impediment.

Correction of these two issues will allow the City to:

e Pursue infill projects without taxing the City’s ability to deliver necessary
infrastructure,

e Undertake strategic mixed-use redevelopment projects to further connect
the community, diversify the economy and build a sense of place,

e Balance the communities land uses amongst residential, commercial and
industrial sectors thereby making the community more sustainable,

e Broaden the community’s options to pursue open space, environmental
and transportation projects in an open and transparent manner, and,

e Become more competitive in presenting options to companies seeking
business locations within the City.
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8.1 Light Industrial (M-1) Limitations

The City is severely limited in M-1 zoned property of any significant size with
transportation access and utilities, both wet and dry. This limitation has been a
deterrent in the City’s efforts to attract new light manufacturing firms to Rio
Rancho. The removal of this impediment is essential to the City’s competitive
position and ability to attract economic base jobs to Rio Rancho.

8.2 The Hawk Site

At the present time, the Hawk Site is the largest contiguous M-1 zoned site in the
City. It is located at US 550 and the Northwest Loop Road. The site consists of
approximately 71 acres of land and sits adjacent to the New Mexico National
Guard Station. Figure No. 4 shows the Hawk Site development plan.

Figure No. 4
The Hawk Site Development Plan

M-1
71 Acres

. I, : )
- I HAWK SITE “| =T

IVERIEE SUBDIVISION MASTER PLAN ———
A SO e MAY 2007 ) - .

In the short term, the Hawk Site represents the City’s primary option for light
manufacturing companies seeking a location for expansion, relocation or
consolidation. Among its advantages are its ease of access, proximity to
Interstate 25, topography and size.

In order to strategically market the property, the City, developer, and dry utility
providers should meet to resolve any outstanding issues associated with the site.
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A site profile should be developed and presented to inquiries from businesses
with corresponding location requirements. Among the site’s primary challenges is
access to adequate electric service.

9.0 Existing Facilities
Grubb & Ellis’ Albuquerque office researches and publishes real estate statistics
for the MSA’s office, retail and industrial markets. The data is published on a

quarterly basis and covers both Rio Rancho and the MSA. Table No. 5 presents
the fourth quarter 2009 Rio Rancho vacancy estimates by class of building.

Vacancy Rates by Class of Building

Class Total Square Feet Vacant Square Feet Vacancy Rate
Retail 1,780,006 88,853 5.0%
Office 410,056 63,091 15.4%
Industrial 6,072,679 114,847 1.9%

Source: Grubb & Ellis Real Estate, 4th Quarter 2009

As the Grubb & Ellis vacancy statistics indicate, Rio Rancho has existing space
available for office, retail and industrial users. © Efforts to attract users to existing
facilities should be aggressively pursued. These efforts should be conducted in
coordination with the real estate firms representing the respective properties. In
the short term, prior to additional sites being developed, these facilities represent
the best options for small to medium sized firms looking for new locations for
their operations.

10.0 Economic Development Goals

Economic development goals vary by community. For Rio Rancho economic
development equates to four primary goals, which are as follows:

Job Creation

Job Retention

Tax Base Enhancement
Quality of Life Improvements

Job creation is the attraction of companies considering expansion, relocation or
consolidation to the City, resulting in new employment opportunities for Rio
Rancho residents. Job retention is focused on retaining and expanding existing
business and industry in the City by fostering an economic climate conducive to
economic expansion and increased productivity.
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Tax base enhancement refers to improving the City’s gross receipts tax revenues
and property tax revenues, which account for approximately 72 percent of the
City’s general fund revenues. Quality of life improvements are associated with
enhanced City services, such as police and fire protection, and access to an
increased number and wider variety of civic, cultural, recreation and social
amenities that are achieved without increasing taxes. In Rio Rancho, like most
communities, the debate is not about the goals, but about the tactics and
business incentives used to achieve the goals.

10.1 Employment/ Housing Target

The City shall establish a new employment to housing ratio of 1.5 to establish its
ongoing employment objective. Based on the City’s estimated 30,311
residences, the job target for the City would be 45,467. This is calculated by
multiplying the number of residences by 1.5. At present, that would indicate a
current target number of jobs shortfall of 9,730, based on the City’s current
employment estimate of 35,737. This target reduces the City’s reliance on
external employment opportunities, enhances the City’s sustainability, and quality
of life for its residents.

10.2 Employment Distribution

It is impossible to predict the actual distribution of new employment gains
resulting from the EDP’s implementation. Through the EDP’s initiatives, the City
can, however, target the NAICS sectors it intends to pursue. The most successful
targeting efforts are based upon studies that match the needs of business to the
attributes of communities. The initial NAICS list is then refined based on the
communities social, economic and environmental objectives.

Marketing efforts are then deployed to proactively pursue selected companies
within each target category. Rio Rancho has not utilized the targeted industry
approach to business recruitment to date. The EDP recommends that this
approach be followed going forward.

11.0 Tactical Options

Rio Rancho has a number of tactical options to consider to pursue the economic
development goals listed above. The typical tactical options that communities
explore as part of their economic development programs are presented in Table
No. 6. The primary challenge is to select tactics that make strategic sense and
are financially capable of being successfully implemented. Communities that
select tactics on this basis are much more successful than ones based on
political or emotional factors.
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Economic Development Tactical Options

Business Recruitment Business Retention Business Expansion
Entrepreneurship Retail Development Tourism Development
Convention Development Film Recruitment Technology Transfer
Incubation Procurement Assistance International Trade

Source: City of Rio Rancho

Rio Rancho is in an enviable position with the strength of its internal staff and
economic development allies to pursue a number of these tactics. The EDP,
however, recommends limiting the number of tactics and focusing the City’s
limited human and financial resources on their implementation.

12.0 Selected Tactics

A four-pronged tactical approach to achieving the City’s economic development
goals has been selected. The four tactics are technically sound and financially
capable of being successfully implemented. They are:

e Tactic No. 1: Retail Development

e Tactic No. 2: Entrepreneurship / Small Business Development
e Tactic No. 3: Business Retention and Expansion

e Tactic No. 4: Business Recruitment

Section No. 13 of this EDP will address how these four tactics will be deployed,
including who takes primarily responsibility for their implementation and how the
City will support non-City directed tactics. Section No. 13.4 identifies the
economic development allies available to support the pursuit of the tactics. The
City’s staff, in many cases, has extensive experiencing in working with the
entities.

13.0 Deployment of Selected Tactics

The selection of the methods to pursue the four-pronged tactical approach is
important for the City to determine. The central question for the City to resolve is
if entities outside the City will take the lead in implementing any of the four
tactics. A second question is what support the City should offer to assist with the
deployment of non-City directed tactics. Careful attention has, in making these
determinations, been focused on ensuring the City does not duplicate efforts,
capitalizes on available human resources, and wisely utilizes its limited financial
resources.

City of Rio Rancho Page 14



Economic Development Plan

13.1 Retail Development Tactic

The Retail Development Tactic will be addressed in the City’s new RDP, which is
being developed concurrently with this EDP. The City Manager's office is
developing the RDP and will take the lead role and full responsibility for the Retail
Development Tactic, including the implementation of the corresponding RDP.
Since GRT revenue has decreased over $10 million since Fiscal Year 2007
implementation of this tactic, sooner than later, is critically important.

The functions of convention development, tourism promotion, film recruitment
and Santa Ana Star Center (SASC) support will continue to be the responsibility
of the Rio Rancho Convention and Visitors Bureau (RRCVB). The Director of the
RRCVB is a direct report to the City Manager.

» No additional funding is available for the support of the Retail
Development Tactic.

13.2 Entrepreneurship/Small Business Development Tactic

The City will take a secondary role in the responsibility for the implementation of
the Entrepreneurship/Small Business Development Tactic. In this secondary
role, the City will proactively support the economic development allies currently
providing services applicable to this tactic. Those allies are listed in Section No.
13.4 below. Note the number of organizations providing Entrepreneurship/Small
Business Development support. Since the vast majority of the City’s business are
considered “small business”, support to this group has the potential to realize
strong employment growth.

» No additional funding is available for the support of the
Entrepreneurship/Small Business Development Tactic.

13.3 Economic Base Retention, Expansion and Recruitment Tactics

This EDP recommends the City continue to recognize the Rio Rancho Economic
Development Corporation (RREDC) as its lead organization for the tactical areas
of economic base business recruitment and economic base business retention
and expansion. The RREDC is a not-for-profit corporation whose mission is to
“foster economic vibrancy by creating, strengthening, and retaining economic
base jobs to enhance the quality of life in Rio Rancho and Sandoval County, New
Mexico”. ® The EDP further recommends continuing financial support, subject to
availability of funds, for the RREDC'’s efforts in these areas.

The City reviewed two options for the deployment of the economic base
retention, expansion and recruitment tactics. The two options were for the City to
continue to delegate this responsibility to the RREDC or internalize the functions.
The City should be prepared, if funding is not available, to internalize the tactics.
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13.4. Economic Development Allies

The City enjoys a strong working relationship with a number of economic
development allies. These allies include both for-profit and not-for-profit entities.
The for-profit entities include banks, utilities, real estate brokers and development
companies. A small selection of the not-for-profit allies and the services they
provide are identified in Table No. 7.

Economic Development Allies

Organization Services

Accion Small Business Financing
Enchantment Land Certified Dev. Corp. SBA 504 Financing
Mid-Region Council of Governments Regional Coordination

New Mexico Economic Development Department Existing Businesses, Film
New Mexico Economic Development Partnership  Business Recruitment

New Mexico Workforce Solutions Department Employee
Training/Recruitment
New Mexico State Investment Council Financing

Rio Rancho Economic Development Corporation  Business
Recruitment/Retention

Rio Rancho Regional Chamber of Commerce Small Business Services
Sandia Small Business Assistance Program Technology Counseling
Small Business Administration/SCORE Counseling/Financing
Small Business Development Center Counseling

U.S. Department of Commerce — Intl. Trade Export Counseling
Admin.

WESST Corporation Counseling/Financing

Source: City of Rio Rancho

The EDP recommends that Rio Rancho host an annual Mayor's Economic
Development Summit. The purpose of the Summit would be to discuss issues of
common interest, foster open lines of communication and strengthen
relationships amongst and between Rio Rancho’s for-profit and not-for-profit
allies.

The EDP also recommends the City develop a closer working relationship with
the Mid-Region Council of Governments (MRCOG). @ MRCOG conducts
transportation planning and develops a Comprehensive Economic Development
Strategy (CEDS) every five years. The CEDS is a required component of grant
funding under the Economic Development Administration (EDA). Any Rio
Rancho application to EDA for grant funding must show how the request relates
to the then current CEDS. ©
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14.0 Existing Business Support Programs

There are a number of Rio Rancho and State of New Mexico economic
development incentives available to support the selected tactical options. These
incentives include job training, tax credits, financing and infrastructure
development programs. Some programs are industry specific while others are
not. The following paragraphs summarize both the local and statewide programs
and their relationship to the City’s selected tactics of Business Recruitment,
Business Retention and Expansion, and Entrepreneurship/Small Business
Development.

14.1 City Programs
Among the business support programs offered by the City include:

e Fast-Track Permitting,

e Impact Fee Waivers: Limited to economic base projects,

e Property Tax Abatements: Through the use of Industrial Revenue Bond
Financing — currently not available for retail projects, and,

e Infrastructure Support: For both retail and economic base projects
through the Gross Receipts Investment Policy, Tax Increment for
Development District, Local Economic Development Act, Special
Assessment Districts, Public Improvement Districts, Infrastructure
Development Zones and Business Improvement Districts.

This EDP recommends the continued use of the City’s business support
programs and the creation of a new uniform application form to streamline the
application process. The EDP also recommends an intensive due diligence
process be conducted as part of the formal review process. The design of a Rio
Rancho specific fiscal impact model to determine attractiveness of various
development opportunities should also be pursued.

14.1.1 City Program Guidelines

The use of the City’s programs needs to be evaluated on a project-by-project
basis. The evaluation of each formal application should include reviews, both
internal and external, as may be appropriate, fiscal impact analysis and
confirmation of adherence to the guidelines of each program as developed and
adopted by either Ordinance or Administrative Policy. An Administrative Policy on
the use of each program should be developed using a consistent format.

In reviewing program applications, consideration should be given to incorporating
the following conditions/terms as may be applicable:
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e Property tax abatements allowable under New Mexico’s laws through the
use of industrial revenue Bonds should not include the taxes associated
with the Rio Rancho Public School System.

e Performance based clawbacks should be applied to incentive agreements
and the term of the clawback provision(s) should generally be consistent
with the respective project’s economic and fiscal impact.

e Regular reporting of employment, wages, capital investment figures
should be required and agreed to by support recipients.

e Recipients of City incentives should be required to operate sustainable
facilities and new buildings constructed utilizing City incentives should
require the minimum of LEED certification in order to be eligible.

The City’s internal review staff shall consist of the City Manager and designee(s),
Director of Finance, Director of Development Services, Director of Public Works.
Presentations to the Governing Body on proposed incentive support to a
business or industry should include a fiscal impact analysis on the project.

Programs requiring Governing Body approval by Ordinance shall be presented
for such approval at regularly scheduled meetings or special meetings as may be
required. Updated application forms and policy guidelines as well as evaluation
procedures should be available for use by December 2010. Staff review of these
materials should take place no less than on an annual basis thereafter.

14.2 State of New Mexico Programs
Business support programs offered by the State of New Mexico include:

e Job Training Incentive Program

e Manufacturing Investment Tax Credit

e High Wage Jobs Tax Credit

e Technology Jobs Tax Credit

e Refundable Film Credit - Income Tax

e Film Vendor Deduction - Gross Receipts

This EDP recommends the companies located in the City and those considering
expansion, relocation or consolidation to the City, review and take full advantage
of the State of New Mexico’s business support programs. The state programs are
essentially entitlements, allowing a business with operations or performance
meeting certain objectives or criteria, to avail themselves of the respective
support program. This is in comparison to the City’s support programs that
require approvals of City staff, the Governing Body or both to be effective. %

Taken together, the City and State programs provide the tools necessary to vie
for economic development projects in today’s competitive environment.
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15.0 Community Development and Preparedness

In order for the City to further enhance its probability for success under each of
the four selected tactics, a number of important community development tasks
should be pursued. The completion of these tasks will help position the City as a
strong competitor for economic investment. These community development and
preparedness actions are presented below.

e |dentify and zone multiple light manufacturing and commercial sites across
the City,

e Prioritize the light manufacturing and commercial sites for capital
(infrastructure) budget allocation, timing and impact fee credit eligibility,

e Update critical City plans and ordinances relating to land use to balance
the community and stimulate private sector investment,

e Evaluate and upgrade City processes such as the business permitting
process to enhance the delivery of services and staff efficiency,

e Establish a transparent and predictable method for setting plan review,
building permit, and impact fee levels attempting to stay competitive with
competing cities,

e Research certified sites and building programs and implement best
practices approach to fast-tracking projects when required,

e Update the City’s technological sophistication across all departments
looking to deploy best practices where applicable, including financial
modeling/analysis,

e Evaluate ways for the City to increase resident access to the arts, culture
and quality of life enhancements;

e Actively work with the MRCOG to enhance Rio Rancho access to public
transportation and improvements to the Metropolitan Transportation Plan;

e Undertake design charrettes to plan dramatic entrances to the northeast,
northwest, and southwest entrances to the City, and,

e Review and strengthen, if applicable, the City’s code enforcement policies
to ensure and maintain a clean, attractive City.

16.0 Sustainability

Rio Rancho’s Governing Body adopted a Sustainability Resolution (No. 23) in
February 2009. The Resolution defines sustainability as “a community which
meets the needs of the present generation without compromising the ability of
future generations to meet their own needs”. The City and its economic
development partners should strive to meet the expectations of the Resolution.
Among the related issues are the City shall not pursue firms without a strong
good corporate citizen policy and limited impacts including:

e Environment - firms should utilize best available technology to reduce
operational impacts on the environment, including air quality.
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e Natural Resource Utilization — targeted firms should be low process water
users and employ reuse technology to the maximum extent possible to
limit the consumption of this City resource.

17.0 Policy Recommendations

The implementation of this EDP requires that a number of policy
recommendations be considered. The EDP recommends, in addition to the
sustainability requirements, the following:

e Authorize City staff to aggressively pursue efforts to eliminate the City’s
antiquated platting and scattered land ownership problems,

e Establish Rio Rancho as a business friendly City by removing barriers to
entry, providing a fair, predictable and equitable fee structure,

e Evaluate the merits of establishing an economic development gross
receipts tax for among other things, the selective acquisition of land for
targeted projects,

e Pursue the immediate objective of earning the All American City
Designation by 2015, and

e Establish a City funding commitment to allow predictability and adequacy
of funding to support the EDP.

18.0 Priority Action Plans

The Priority Action Plans that follow have been presented to identify the major
actions that need to take place in order to pursue each of the selected tactics.

18.1 Priority Action Plan 1: Retail Development Tactic

Implementation Responsibility: City Manager’s Office

The need to increase gross receipts tax revenue is so critical to the City that the
EDP recommends the implementation of a separate and distinct Retail
Development Plan. The EDP is further recommending that the City Manager’'s
office be tasked with the responsibility for its implementation. The following nine
initiatives be considered for Priority Action Plans within the RDP:

Fill the Leakage Gaps,

Select Big Box Retailers to Pursue,

Establish Redevelopment Support Program,

Pursue Multiplex Theatre Initiative,

Continue Central Business District Development Program,
Deploy Integrated Marketing Campaign to Support Action Plans,
ldentify Long-Term Major Tourist Destination Projects to Pursue
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e Establish NM 528 / Pat D’Arco Highway Development Task Force, and
Make Retail Development a City-Wide Priority.

The City should assign adequate resources to ensure the RDP is completed,
implemented and integrated with this EDP.

18.2 Priority Action Plan 2: Entrepreneurship/Small  Business
Development Tactic

Implementation Responsibility: Economic Development Allies

A number of economic development allies are currently providing
Entrepreneurship/Small Business Development services to the Rio Rancho
business community. To help support the services provided by the allies, the City
will take responsibility for pursuing a number of initiatives in support of the
Entrepreneurship/Small Business Development Tactic. This will include the
following:

e Assign key executive staff to committees, as applicable,

e Enhance its local procurement outreach efforts and revise Ordinances
related to doing business with the City,

e Publish clear and concise brochure on the City’s business licensing and
registration process,

e Establish small business portal to consolidate services and programs
available to small business community, and,

e Conduct Small Business Town Hall to solicit feedback on issues,
opportunities and programmatic needs.

18.3 Priority Action Plan No. 3: Business Retention and Expansion Tactic

Implementation Responsibility: RREDC
The primary tasks within the Business Retention and Expansion Tactic are to:

e Conduct an annual business survey to the City’s largest 100 employers
using Synchronist to collect and report data,

e Work with economic development allies and the City Manager’s office, as
applicable to resolve business issues as they are identified, and,

e Present a formal written report summarizing the business retention and
expansion efforts findings and actions to the Governing Body during the
fourth regularly scheduled report of each year.

To help support the RREDC’s Business Retention/Expansion efforts, the City will
take responsibility for pursuing a number of initiatives in support of the Business
Retention and Expansion Tactic. This will include the following:
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e Assign key executive staff to RREDC committees, as applicable,

e Respond to business concerns by providing assistance, as applicable,

e Conduct an annual Business Climate Survey to identify and explore ways
to address concerns and implement recommendations,

e Form strategic alliances with Sandia and Los Alamos National
Laboratories to assist Rio Rancho businesses, and,

e Coordinate Rio Rancho’s economic development legislative initiatives with
local, regional and statewide allies.

18.4 Priority Action Plan 4: Business Recruitment Tactic

Implementation Responsibility: RREDC
The primary tasks within the Business Recruitment are to:

o Establish a targeted, proactive, economic base business recruitment
initiative,

e Implement related outreach program utilizing an integrated marketing mix
to enhance probability of success,

e Offer on a free and confidential basis the services and information
necessary to support the recruitment efforts,

e Coordinate and regularly communicate the results of its targeted
recruitment efforts with the City Manager’s office, and,

e Provide detailed quarterly reports on success of programmatic efforts
funded by City revenues.

To help support the RREDC’s efforts, the City will take responsibility for a
number of related responsibilities including site and product development.
Additionally, the City will take responsibility for pursuing a number of initiatives in
support of the Business Recruitment Tactic. This will include the following:

e Assign key executive staff to RREDC committees, as applicable,

e Spearhead a region-wide fundraising program to accumulate resources to
undertake a Rio Rancho targeted business/industry study,

¢ |Initiative negotiations with the State Land office to move the Loma Barbon
project forward,

e Work with Sandoval County to enhance its website with land ownership
data consistent with Bernalillo County’s system,

¢ |Initiate dialogue amongst regional City personnel with the objective of
formulating a regional marketing program solely responsible for the
equitable promotion of the MSA,

e Benchmark City fees to compare and contrast with regional competitors,

e Encourage UNM to reserve 50 +/- acres of property on its campus to
establish high-tech research and development business park, and,
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e Form leadership task force to support CNM and UNM funding requests for
continuing campus development.

19.0 Essential Services Deployment

In addition to the City’s wet utilities (water and wastewater services), the dry
utility providers are considered essential services to any community. The
availability, reliability and competitive pricing of these services is critically
important to this EDP. Rio Rancho’s dry utility providers are:

e Electricity: Public Service Company of New Mexico
e Natural Gas: Gas Company of New Mexico

e Voice & Data: Qwest and CableOne

e Cable Television: CableOne

The EDP recommends that establishment of executive lines of communication
and pursuit of mutually beneficial objectives with public utility providers. The EDP
also recommends that quarterly meetings be held between the entities.

Although not a dry utility, the EDP also recommends the continuing support of
the Southern Sandoval County Arroyo and Flood Control Authority (SSCAFCA).
SSAFCA “is an independent corporate political body with an elected board
empowered to undertake the acquisition, improvement, maintenance and
operation of flood and storm water control facilities on streams and watersheds
which enter, originate or cross the Authority’s facilities.” " The City and
SSCAFCA efforts must be closely tied together in order to efficiently and
effectively address the region’s drainage needs.

20.0 Workforce Development

Workforce development is probably one of the most talked about subjects in
economic development today. This topic is no less important in Rio Rancho. The
availability of a skilled workforce is one of business and industry’s most important
site selection criteria.

Rio Rancho residents enjoy access to one of New Mexico’s top ranked public
school systems and about 93 percent of Rio Rancho’s population has earned at
least a high school diploma. The new higher education campuses being built by
CNM and UNM will provide a natural bridge from high school to community
college to the university. Access to New Mexico’s Job Training Incentive
Program will assist both existing and new Rio Rancho employers with their
employee training requirements. As an example, the New Mexico Workforce
Connection has recently been valuable to the Hewlett Packard project by
providing staffing support.
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The availability of tax credits and on the job training incentives should be
regularly communicated to the City’s employer’'s to ensure familiarization with
programs in this area. Special attention should be paid to working to align the
EDP and those of the service providers.

> The EDP recommends the City explore opportunities to enhance
internships, mentoring programs and expand educational linkages
within the community.

21.0 Implementation/Accountability

This EDP covers the five-year period from May 2010 to January 2015. The
implementation of the EDP should follow Governing Body review and action
scheduled for May 2010. The City Manager’s office, following Governing Body
approval, will take the steps necessary to implement, monitor and report on the
success of the EDP.

22.0 Reporting Schedule

The City Manager's Office and/or the City’s contract economic development
support partners, as applicable, will present detailed reports to the Governing
Body throughout the term of this EDP. The reports to the Governing Body will, at
a minimum, include those presented in Appendix E of this EDP.

The reports will be begin in November 2010 and follow no less than on a semi-
annual basis thereafter. The City Manager or his/her designee will use this
reporting schedule to recommend modifications to the EDP, if any, should they
become necessary. Since the EDP is not static, the Plan should be reviewed for
possible updates, modification or adjustment no less than on an annual basis.

23.0 Summary

This EDP identifies the tactics, action plans and related steps the City of Rio
Rancho will undertake to achieve its economic development goals of:

Job Creation

Job Retention

Tax Base Enhancement
Quality of Life Improvements

It is expected that the EDP will be adopted in May 2010 and its implementation
will start immediately thereafter. The first Governing Body presentation on the
implementation progress of the EDP will be in November 2010.

Communication of the EDP’s results is critical, as the City’s resident’s perception
of Rio Rancho’s economic development efforts is not strong given only 31
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percent of survey respondents from the National Community Survey ranked Rio
Rancho’s economic development efforts as good to excellent.(®

Given the lingering economic recession, the EDP recommends the City closely
adhere to the recommendations contained herein. By completing the community
development and preparedness recommendations, the City will competitively
position itself for economic development opportunities now and the ones that are
sure to present themselves during the economic recovery.
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24.0 Endnotes

1. The City of Rio Rancho Strategic Plan may be downloaded by visiting the
City’s website located at www.ci.rio-rancho.nm.us.

2. The City of Rio Rancho’s budget may be downloaded by visiting the City’s
website located at www.ci.rio-rancho.nm.us.

3. The BLS offers an interactive employment estimation model on its website
located at http://www.bls.gov/.

4. The U.S. Commerce Department offers an interactive site to obtain
establishment and employment information from the County Business
Pattern data on its website located at
http://www.census.gov/econ/cbp/index.html.

5. The City’s complete Zoning Ordinance can be reviewed by visiting the
City’s website at www.ci.rio-rancho.nm.us and selecting Municipal Code,
then selecting Chapter 154.

6. Grubb & Ellis’ New Mexico office located in Albuquerque published real
estate market statistics on a quarterly basis. Reports may be downloaded
by visiing the Grubb & Ellis website located at
http://www.genewmexico.com/research/market_trends.shtm.

7. Additional information on the services of the Rio Rancho Convention and
Visitors Bureau can be obtained by visiting the CVB’s website located at
http://www.rioranchonm.org/.

8. Additional information on the Rio Rancho Economic Development
Corporation can be viewed by visiting www.rredc.org

9. Additional information on MRCOG can be viewed by visiting
http://www.mrcog-nm.gov/.

10.The State of New Mexico’s business support programs may be viewed by
visiting
http://www.edd.state.nm.us/businessAssistance/incentives/index.html.

11.Additional information on SSCAFCAcan be viewed by visiting
http://www.sscafca.org/.

12.The National Citizen Survey results may be downloaded by visiting the
City’s website at www.ci.rio-rancho.nm.us.
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25.0 Appendices

Appendix A: Nielsen Claritas Demographic Profile

Appendix B: Greater Albuquerque Board of Realtors 3™ Quarter Report
Appendix C: City of Rio Rancho Historic Single Family Permit Data
Appendix D: 2007 County Business Pattern Analysis

Appendix E: Tactical Option Reporting Forms
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Appendix A: Nielsen Claritas Demographic Profile
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Pop-Facts: Demographic Snapshot Report

Rio Rancho
Place, (see appendix for geographies), aggregate

Description Total
P Place %

2014 Projection 96,807

2009 Estimate 80,628

2000 Census 51,765

1990 Census 32,674

Growth 2009-2014 20.07%

Growth 2000-2009 55.76%

Growth 1990-2000 58.43%

2009 Est. Population by Single Race Classification 80,628
White Alone 60,556 75.11
Black or African American Alone 2,650 3.29
American Indian and Alaska Native Alone 2,245 2.78
Asian Alone 1577 1.96
Native Hawaiian and Other Pacific Islander Alone 98 0.12
Some Other Race Alone 9,795 12.15
Two or More Races 3,707 4.60

2009 Est. Population Hispanic or Latino by Origin* 80,628
Not Hispanic or Latino 54,309 67.36
Hispanic or Latino: 26,319 32.64
Mexican 7,964 30.26
Puerto Rican 607 231
Cuban 85 0.32
All Other Hispanic or Latino 17,663 67.11

2009 Est. Hispanic or Latino by Single Race Class. 26,319
White Alone 14,132 53.70
Black or African American Alone 145 0.55
American Indian and Alaska Native Alone 392 1.49
Asian Alone 36 0.14
Native Hawaiian and Other Pacific Islander Alone 14 0.05
Some Other Race Alone 9,643 36.64
Two or More Races 1,957 7.44

Prepared On: Thurs May 14,2009 Page 1  Of 12 Claritas Tech Support: 1 800 866 6511 s R
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Pop-Facts: Demographic Snapshot Report

Rio Rancho
Place, (see appendix for geographies), aggregate
. Total
Description Place %
1577
Chinese, except Taiwanese 204 12.94
Filipino 496 31.45
Japanese 150 951
Asian Indian 189 11.98
Korean 171 10.84
Vietnamese 183 11.60
Cambodian 3 019
Hmong 0 0.00
Laotian 25 159
Thai 34 216
Other Asian 97 6.15
Two or more Asian categories 25 159
80,628
Pop, Arab 251 031
Pop, Czech 252 031
Pop, Danish 430 0.53
Pop, Dutch 597 0.74
Pop, English 5,142 6.38
Pop, French (except Basque) 1520 1.89
Pop, French Canadian 537 0.67
Pop, German 8,252 10.23
Pop, Greek 171 021
Pop, Hungarian 331 041
Pop, Irish 5220 6.47
Pop, Italian 4321 5.36
Pop, Lithuanian 31 0.04
Pop, United States or American 4523 561
Pop, Norwegian 898 1.11
Pop, Polish 1,367 170
Pop, Portuguese 136 0.17
Pop, Russian 324 0.40
Pop, Scottish 1,237 153
Pop, Scotch-Irish 1,469 1.82
Pop, Slovak 79 0.10
Pop, Subsaharan African 129 0.16
Pop, Swedish 932 1.16
Pop, Swiss 210 0.26
Pop, Ukrainian 112 0.14
Pop, Welsh 164 0.20
Pop, West Indian (exc Hisp groups) 97 0.12
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Rio Rancho
Place, (see appendix for geographies), aggregate
Description Total
P Place %
2009 Est. Population by Ancestry
Pop, Other ancestries 29,698 36.83
Pop, Ancestry Unclassified 12,198 15.13
2009 Est. Pop Age 5+ by Language Spoken At Home 75,023
Speak Only English at Home 62,853 83.78
Speak Asian/Pacific Islander Language at Home 654 0.87
Speak IndoEuropean Language at Home 1,615 2.15
Speak Spanish at Home 9,176 12.23
Speak Other Language at Home 725 0.97
2009 Est. Population by Sex 80,628
Male 39,337 48.79
Female 41,291 51.21
Male/Female Ratio 0.95
2009 Est. Population by Age 80,628
Age0-4 5,605 6.95
Age5-9 5589 6.93
Age 10 - 14 5682 7.05
Age 15 - 17 3,728 4.62
Age 18 - 20 3,209 3.98
Age 21 - 24 4,469 554
Age 25 - 34 11,679 14.49
Age 35 - 44 11,534 14.31
Age 45 - 49 6,098 7.56
Age 50 - 54 5,606 6.95
Age 55 - 59 4,637 5.75
Age 60 - 64 3,709 4.60
Age 65 - 74 4,565 5.66
Age 75 - 84 3,046 3.78
Age 85 and over 1,472 183
Age 16 and over 62,447 77.45
Age 18 and over 60,024 74.45
Age 21 and over 56,815 70.47
Age 65 and over 9,083 11.27
2009 Est. Median Age 35.31
2009 Est. Average Age 36.47
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Rio Rancho
Place, (see appendix for geographies), aggregate
. Total
Description Place %
39,337

Age0-4 2,838 7.21
Age5-9 2,847 7.24
Age 10- 14 2,908 7.39
Age 15 - 17 1,866 4.74
Age 18 - 20 1,720 4.37
Age 21 - 24 2,253 5.73
Age 25- 34 5,856 14.89
Age 35-44 5,614 14.27
Age 45 - 49 2,964 7,53
Age 50 - 54 2,597 6.60
Age 55 - 59 2,204  5.60
Age 60 - 64 1,766 4.49
Age 65 - 74 2,097 5.33
Age 75 - 84 1,265 3.22
Age 85 and over 542 1.38

2009 Est. Median Age, Male 33.94

35.34
41,201
Age0-4 2,767 6.70
Age5-9 2,742 6.64
Age 10 - 14 2,774 6.72
Age 15 - 17 1,862 4.51
Age 18 - 20 1,489 3.61
Age 21 - 24 2,216  5.37
Age 25 - 34 5,823 14.10
Age 35 - 44 5,920 14.34
Age 45 - 49 3,134 7.59
Age 50 - 54 3,009 7.29
Age 55 - 59 2,433 5.89
Age 60 - 64 1,943 471
Age 65 - 74 2,468 5.98
Age 75 - 84 1,781 431
Age 85 and over 930 2.25
36.64
37.54
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Pop-Facts: Demographic Snapshot Report

Rio Rancho
Place, (see appendix for geographies), aggregate

Description Total
eSCrIptio Place %

2009 Est. Population Age 15+ by Marital Status* 63,752
Total, Never Married 14,284 2241
Married, Spouse present 38,068 59.71
Married, Spouse absent 1,430 224
Widowed 3,320 5.21
Divorced 6,650 10.43
Males, Never Married 7,458 11.70
Previously Married 3,194 5.01
Females, Never Married 6,826 10.71
Previously Married 6,776 10.63

2009 Est. Pop. Age 25+ by Educational Attainment* 52,346
Less than 9th grade 852 1.63
Some High School, no diploma 3,345 6.39
High School Graduate (or GED) 13,818 26.40
Some College, no degree 15,649 29.90
Associate Degree 4,987 9.53
Bachelor's Degree 9,455 18.06
Master's Degree 3,314  6.33
Professional School Degree 574 1.10
Doctorate Degree 352 0.67

Households

2014 Projection 36,407

2009 Estimate 30,125

2000 Census 18,995

1990 Census 11,715

Growth 2009-2014 20.85%

Growth 2000-2009 58.59%

Growth 1990-2000 62.14%

2009 Est. Households by Household Type 30,125
Family Households 22,453 74.53
Nonfamily Households 7,672 25.47

2009 Est. Group Quarters Population 438
2009 Households by Ethnicity, Hispanic/Latino 8,169 27.12
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Place, (see appendix for geographies), aggregate

2009 Est. Households by Household Income

2009 Est. Households by Household Size*

2009 Est. Average Household Size

Description

Income Less than $15,000
Income $15,000 - $24,999
Income $25,000 - $34,999
Income $35,000 - $49,999
Income $50,000 - $74,999
Income $75,000 - $99,999
Income $100,000 - $149,999
Income $150,000 - $249,999
Income $250,000 - $499,999
Income $500,000 and more

Single Male Householder

Single Female Householder
Married-Couple Family, own children
Married-Couple Family, no own children
Male Householder, own children

Male Householder, no own children
Female Householder, own children
Female Householder, no own children
Nonfamily, Male Householder
Nonfamily, Female Householder

1-person household
2-person household
3-person household
4-person household
5-person household
6-person household
7 or more person household

Rio Rancho

Total
Place %
30,125
1,828 6.07
2,310 7.67
3,025 10.04
5,018 16.66
8,251 27.39
4811 15.97
3,761 12.48
798 2.65
254 0.84
69 0.23
$67,339
$58,731
$25,198
30,125
2,665 8.85
3,788 1257
9,538 31.66
8,472 28.12
859 2.85
565 1.88
1915 6.36
1,104 3.66
702  2.33
517 1.72
30,125
6,453 21.42
9,760 32.40
5,747 19.08
5,149 17.09
2,074 6.88
697 231
245 081
2.66

C
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Pop-Facts: Demographic Snapshot Report

Rio Rancho

Place, (see appendix for geographies), aggregate

Total

Description
P Place %

2009 Est. Households by Presence of People* 30,125

Households with 1 or more People under Age 18:

Married-Couple Family 9,895 32.85
Other Family, Male Householder 951 3.16
Other Family, Female Householder 2,141 711
Nonfamily, Male Householder 111 0.37
Nonfamily, Female Householder 38 0.13

Households no People under Age 18:

Married-Couple Family 8,115 26.94
Other Family, Male Householder 473  1.57
Other Family, Female Householder 878 291
Nonfamily, Male Householder 3,256 10.81
Nonfamily, Female Householder 4,267 14.16
30,125
No Vehicles 953 3.16
1 Vehicle 8,671 28.78
2 Vehicles 14,043 46.62
3 Vehicles 4,754 15.78
4 Vehicles 1,198 3.98
5 or more Vehicles 506 1.68

2009 Est. Average Number of Vehicles* 1.95

Family Households

2014 Projection 27,156
2009 Estimate 22,453
2000 Census 14,112
1990 Census 9,277
Growth 2009-2014 20.95%
Growth 2000-2009 59.11%
Growth 1990-2000 52.12%

Prepared On: Thurs May 14,2009 Page 7  Of 12 Claritas Tech Support: 1 800 866 6511 s R
ITEMEPORTS

ARITAS © 2009 CLARITAS INC. All rights reserved.
Prepared For: RREDC Prepared By:

n
=


www.sitereports.com
www.claritas.com
http:4,26714.16
http:3,25610.81
http:8,11526.94
http:2,1417.11
http:9,89532.85

Pop-Facts: Demographic Snapshot Report

Rio Rancho

Place, (see appendix for geographies), aggregate

Description

2009 Est. Family Households by Household Income

Income Less than $15,000
Income $15,000 - $24,999
Income $25,000 - $34,999
Income $35,000 - $49,999
Income $50,000 - $74,999
Income $75,000 - $99,999
Income $100,000 - $149,999
Income $150,000 - $249,999
Income $250,000 - $499,999
Income $500,000 and more

2009 Est. Average Family Household Income

2009 Est. Median Family Household Income

2009 Est. Families by Poverty Status*

Income At or Above Poverty Level:
Married-Couple Family, own children
Married-Couple Family, no own children
Male Householder, own children
Male Householder, no own children
Female Householder, own children
Female Householder, no own children

Income Below Poverty Level:
Married-Couple Family, own children
Married-Couple Family, no own children
Male Householder, own children
Male Householder, no own children
Female Householder, own children
Female Householder, no own children

2009 Est. Pop Age 16+ by Employment Status*

In Armed Forces
Civilian - Employed
Civilian - Unemployed
Not in Labor Force

Total
Place %
22,453
617 2.75
1,129 5.03
1,812 8.07
3,474 1547
6,479 28.86
4,470 19.91
3,466 15.44
751 3.34
195 0.87
60 0.27
$75,118
$66,184
22,453
9,941 44.27
7,738 34.46
996 4.44
333 1.48
1,833 8.16
803 3.58
181 0.81
150 0.67
71 032
24 011
330 1.47
53 0.24
62,447
343 0.55
40,761 65.27
2,062 3.30
19,281 30.88
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Place, (see appendix for geographies), aggregate

2009 Est. Civ Employed Pop 16+ Class of Worker*

Description

For-Profit Private Workers
Non-Profit Private Workers
Local Government Workers
State Government Workers
Federal Government Workers
Self-Emp Workers

Unpaid Family Workers

2009 Est. Civ Employed Pop 16+ by Occupation*

Management, Business, and Financial Operations

Professional and Related Occupations

Service

Sales and Office
Farming, Fishing, and Forestry
Construction, Extraction and Maintenance

Production, Transportation and Material Moving

2009 Est. Pop 16+ by Occupation Classification*

Blue Collar
White Collar
Service and Farm

2009 Est. Workers Age 16+, Transportation To Work*

Drove Alone
Car Pooled
Public Transportation

Walked

Motorcycle

Bicycle

Other Means
Worked at Home

2009 Est. Workers Age 16+ by Travel Time to Work*

Less than 15 Minutes
15 - 29 Minutes

30 - 44 Minutes

45 - 59 Minutes

60 or more Minutes

2009 Est. Average Travel Time to Work in Minutes*

Rio Rancho

Total
Place %
40,761
30,127 73.91
2,081 5.11
2,477 6.08
2,063 5.06
1,833 4.50
2,126 5.22
54 0.13
40,761
5,605 13.51
9,057 22.22
5,879 14.42
12,472 30.60
16 0.04
3,841 9.42
3,991 9.79
40,761
7,832 19.21
27,022 66.29
5,907 14.49
40,423
34,063 84.27
4520 11.18
139 0.34
163  0.40
102 0.25
69 0.17
257 0.64
1,110 2.75
39,313
9,079 23.09
12,774 32.49
10,423 26.51
4,725 12.02
2,312 5.88
29.98
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Rio Rancho
Place, (see appendix for geographies), aggregate
Description Total
P Place %
2009 Est. Tenure of Occupied Housing Units 30,125
Owner Occupied 24,751 82.16
Renter Occupied 5,374 17.84

2009 Occ Housing Units, Avg Length of Residence 6

2009 Est. All Owner-Occupied Housing Values 24,751

Value Less than $20,000 118 0.48
Value $20,000 - $39,999 95 0.38
Value $40,000 - $59,999 109 0.44
Value $60,000 - $79,999 194 0.78
Value $80,000 - $99,999 615 2.48
Value $100,000 - $149,999 6,701 27.07
Value $150,000 - $199,999 8,924 36.06
Value $200,000 - $299,999 6,029 24.36
Value $300,000 - $399,999 1,201 4.85
Value $400,000 - $499,999 464  1.87
Value $500,000 - $749,999 276 1.12
Value $750,000 - $999,999 19 0.08
Value $1,000,000 or more 6 0.02
$175.457
2009 Est. Housing Units by Units in Structure* 31,306
1 Unit Attached 936 2.99
1 Unit Detached 26,615 85.02
2 Units 69 0.22
3 to 19 Units 1,710 5.46
20 to 49 Units 26 0.08
50 or More Units 1,308 4.18
Mobile Home or Trailer 631 2.02
Boat, RV, Van, etc. 11  0.04
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Rio Rancho
Place, (see appendix for geographies), aggregate

Description Total
P Place %

2009 Est. Housing Units by Year Structure Built 31,306
Housing Units Built 1999 to 2009 12,618 40.31
Housing Unit Built 1995 to 1998 3,875 12.38
Housing Unit Built 1990 to 1994 3,186 10.18
Housing Unit Built 1980 to 1989 7,678 24.53
Housing Unit Built 1970 to 1979 3,263 10.42
Housing Unit Built 1960 to 1969 558 1.78
Housing Unit Built 1950 to 1959 56 0.18
Housing Unit Built 1940 to 1949 23 0.07
Housing Unit Built 1939 or Earlier 49 0.16

2009 Est. Median Year Structure Built ** 1996

*In contrast to Claritas Demographic Estimates, *smoothed" data items are Census 2000 tables made consistent with current year
estimated and 5 year projected base counts.

**1939 will appear when at least half of the Housing Units in this reports area were built in 1939 or earlier.
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Rio Rancho

Appendix: Area Listing

Area Name:
Type: List - Place Reporting Detail: Aggregate Reporting Level: Place
Geography Code Geography Name Geography Code Geography Name
3563460 Rio Rancho city

Project Information:

Site: 1
Order Number: 967680812
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Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

Greater Albuquerque Area Housing Trends - 2008 vs. 2009
Class R1 (Existing Single-Family Detached) and Class R2 (Existing Condo/Townhome Attached) homes

Average $, Average$, Median $,

Month 2008 2009 2008
JANUARY
Class R1 $227,898 $214,872 $185,000
Class R2 $165,124 $180,159 $152,500
FEBRUARY
Class R1 $226,342 $209,515 $189,250
Class R2 $159,000 $145,262 $157,750
MARCH
Class R1 $236,394 $218,543 $191,250
Class R2 $160,804 $147,716 $148,250
APRIL
Class R1 $227,281 $206,070 $189,000
Class R2 $160,248 $156,420 $152,000
MAY
Class R1 $247,295 $222,070 $205,000
Class R2 $180,035 $170,333 $163,500
JUNE
Class R1 $248,375 $222,183 $203,500
Class R2 $164,510 $148,455 $157,000
JULY
Class R1 $240,986 $224,271 $196,000
Class R2 $165,437 $154,399 $150,000
AUGUST
Class R1 $239,018 $211,969 $195,000
Class R2 $150,457 $144,768 $141,300
SEPTEMBER
Class R1 $222,947 $209,987 $186,750
Class R2 $151,205 $152,094 $135,000
OCTOBER
Class R1 $224,270 $209,614 $189,417
Class R2 $168,432 $151,745 $160,000
NOVEMBER
Class R1 $212,088 $209,243 $180,000
Class R2 $160,497 $147,631 $149,200
DECEMBER
Class R1 $218,633 $216,687 $179,900
Class R2 $166,349 $153,219 $164,000

Total Sales for Year 2008: 8,144*

Class R1 Active Listings as of 01/09/2009:
Class R2 Active Listings as of 01/09/2009:
Class R1 & R2 Actives as of 01/09/2009:

*This is the Year-To-Date (YTD) total.

Median $,
2009

$175,000
$158,500

$184,900
$140,000

$184,500
$154,900

$175,500
$153,700

$184,750
$156,590

$185,800
$144,900

$185,000
$139,000

$186,000
$137,500

$179,900
$142,500

$170,000
$142,000

$175,750
$139,450

$175,875
$141,000

5,250
611
5,861

Interest
Rate '08

6.25%

6.42%

6.62%

6.54%

6.56%

6.88%

6.94%

7.00%

6.65%

6.85%

6.69%

6.01%

Interest
Rate '09

5.80%

5.83%

5.66%

5.48%

5.49%

5.92%

5.72%

5.68%

5.52%

5.41%

5.33%

5.35%

Sales Sales Pending Pending

2008 2009
408 324
64 27
472 351
532 343
60 33
592 376
624 465
68 51
692 516
641 542
67 52
708 594
674 566
72 51
746 617
738 649
8 73
823 722
704 735
69 94
773 829
619 600
64 86
683 686
604 661
62 83
666 744
511 731
59 86
570 817
411 646
4 70
455 716
412 543
52 49
464 592

2008

884
108
992

768
75
843

836
88
924

862

98
960
869

92
961

857
89
946

871
106
977

723
86
809

706
75
781

575
60
635

493
56
549

477
42
519

2009

571
55
626

530
58
588

748

64
812
836

85
921

856
73
929

933
125
1,058

875
110
985

986
114
1,100

923
108
1,031

900
107
1,007

595
56
651

476
60
536

Total Sales for Year 2009: 7,933*

Class R1 Active Listings as of 01/11/2010:
Class R2 Active Listings as of 01/11/2010:
Class R1 & R2 Actives as of 01/11/2010:

New New
2008 2009

1,817 1,483
216 175
2,033 1,658

1,615 1,272
158 168
1,773 1,440

1,800 1,415
91 171
1,991 1,586

1,805 1,461
188 145
1,993 1,606

1,956 1,472
206 163
2,162 1,635

1,878 1,564
le8 171
2,046 1,735

1,882 1,610
200 189
2,082 1,799

1,668 1,375
157 165
1,825 1,540

1,502 1,375
145 168
1,647 1,543

1,411 1,264
160 164
1571 1,428

1,121 1,093
103 120
1,224 1,213

917 962
133 91
1,050 1,053

4,701
561
5,262

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

Sold & Closed Existing Single-Family Homes
Class R1 & R2 (Existing Single-Family Detached & Condo/Townhome Attached)

1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2009*

January 357 335 399 376 420 536 598 533 712 840 744 472 351 377
February 384 448 488 431 482 566 627 674 808 949 820 592 376 399
March 455 643 632 680 674 653 799 833 919 1,226 1,083 692 516 539
April 526 580 568 545 723 726 848 921 1,029 1,105 988 708 594 629
May 646 658 663 634 837 791 938 1,029 1,300 1,301 1,129 746 617 649
June 589 701 685 677 714 859 982 1,157 1,295 1,248 1,114 823 722 767
July 692 729 717 664 864 878 1,110 1,131 1,339 1,239 1,116 773 829 869
August 615 644 729 701 791 906 1,054 1,146 1,388 1,250 934 683 686 736
September 596 621 619 575 662 747 986 1,022 1,319 1,090 798 666 744 77
October 599 616 552 582 671 798 864 1,001 1,169 1,032 758 570 817 855
November 488 520 517 521 594 727 679 900 1,130 935 620 455 716 735
December 483 559 508 354 557 684 731 916 1,040 877 567 464 592 601
TOTALS 6,430 7,054 7,077 6,740 7,989 8,871 10,216 11,263 13,448 13,092 10,671 7,644 7,560 7,933

Total Sales 2008 vs 2009: 211 Less Sales -2.59%
Total Sales for 2008**; 8,144
Total Sales for 2009**; 7,933

2009* numbers are updated monthly figures re-pulled on January 11, 2010 to reflect late entry of sold data.
** This is the Year-To-Date (YTD) total.

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

Class R1 & R2 Listing Inventory for Greater Albuquerque Area

The following is a monthly breakout of listing inventory back to 2000. Figures
are the total number of Class R1 and Class R2 Existing Single-Family listings
active in MLS on the 10th day (5th day for 2009) of the month following the
month shown.

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

January 4,288 4,156 3,996 3,440 2,839 2,267 2,198 4,191 6,076 5,925
February 4,378 4,447 3,823 3,569 2,905 2,156 2,302 4,465 6,147 6,037
March 4,525 3,764 3,901 3,719 2,859 2,276 2,558 4,881 6,434 5,995
April 4,696 4,257 4,211 3,506 2,822 2,099 2,678 5,428 6,555 6,054
May 4,870 4,154 4,178 3,538 3,000 2,206 3,180 5,729 6,873 6,082
June 5,111 4,492 4,267 3,561 3,094 2,243 3,602 6,106 7,074 6,114
July 5,154 4,622 4,280 3,597 3,028 2,377 4,031 6,404 7,082 6,128
August 5,240 3,923 4,186 3,535 2,984 2,350 4,407 6,675 7,065 5,902
September 5,164 4,118 4,016 3,368 2,837 2,319 4,695 6,718 6,856 5,754
October 5,020 4,037 3,837 3,393 2,668 2,298 4,618 6,708 6,617 5,528
November 4,790 3,848 3,697 2,845 2,572 2,263 4,363 6,534 6,349 5,413
December 4,518 3,868 3,638 2,993 2,448 2,211 4,098 6,066 5,821 5,176

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

Jan-Dec 2008 vs. Jan-Dec 2009 Housing Activity Report
Class R1 - Existing Single-Family Detached by Area

Total Sales | Average 2008 | Total Sales | Average 2009 Price Change
2008 Sale Price 2009 Sale Price from 2008

10 [Sandia Heights 42 $451,618 54 $465,115 2.99%
20 North Albug. Acres 92 $648,729 83 $587,378 -9.46%
21 |Albug. Acres West 175 $357,793 174 $303,472 -15.18%
30 Far NE Heights 373 $310,850 338 $288,802 -7.09%
31 [Foothills North 75 $508,822 74 $502,596 -1.22%
32 |Academy West 129 $235,210 106 $221,229 -5.94%
40 |UNM 186 $282,346 160 $268,484 -4.91%
41 Uptown 244 $179,187 257 $170,078 -5.08%
42 UNM South 144 $237,063 128 $210,127 -11.36%
50 NE Heights 600 $180,811 602 $169,948 -6.01%
51  [Foothills South 128 $287,067 103 $284,128 -1.02%
60 [Four Hills 55 $318,263 54 $326,452 2.57%
70 [Fairgrounds 105 $171,263 80 $146,044 -14.73%
71  [Southeast Heights 118 $195,994 123 $185,304 -5.45%
80 [Downtown 113 $221,126 108 $205,377 -7.12%
90 |Near South Valley 142 $124,590 108 $111,204 -10.74%
91 Valley Farms 57 $179,477 48 $159,119 -11.34%
92 [Southwest Heights 590 $140,211 598 $128,593 -8.29%
93 [Pajarito 10 $177,630 10 $108,875 -38.71%
100 |North Valley 127 $381,796 127 $324,897 -14.90%
101 [Near North Valley 133 $270,158 139 $232,332 -14.00%
102 |Far North Valley 22 $380,361 17 $278,076 -26.89%
103 [West River Valley 20 $458,725 15 $389,747 -15.04%
110 |Northwest Heights 355 $236,691 367 $219,327 -7.34%
111 [Ladera Heights 336 $171,278 376 $164,565 -3.92%

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

112 |Canoncito 2 $119,000 0 N/A N/A
120 |Paradise West 511 $194,704 446 $183,997 -5.50%
121 |Paradise East 323 $232,725 306 $222,389 -4.44%
130 |Corrales 69 $546,388 70 $466,260 -14.67%
140 |Rio Rancho South 198 $239,760 170 $219,958 -8.26%
141 |Rio Rancho Southwest 4 $194,225 2 $139,700 -28.07%
150 |Rio Rancho Mid 404 $186,832 404 $180,147 -3.58%
151 [Rio Rancho Mid-North 135 $249,728 201 $254,143 1.77%
152 |Rio Rancho Mid-West 25 $124,634 23 $130,578 4.77%
160 [Rio Rancho North 157 $212,054 176 $215,743 1.74%
161 |[Rio Rancho Central 219 $163,017 249 $151,390 -7.13%
162 |Rio Rancho Northwest 2 $147,500 2 $145,450 -1.39%
170 |Bernalillo/Algodones 45 $295,392 42 $238,054 -19.41%
180 [Placitas 78 $477,840 58 $462,551 -3.20%
210-293|East Mountain Area 342 $267,479 312 $243,905 -8.81%
690-760|Valencia County 424 $176,630 435 $158,844 -10.07%

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

YEAR-END AVERAGE RESIDENTIAL HOME SALES PRICE

Class R1 - Single Family Detached, Greater Albuguerque Area

Change in Avg. Price From Change in % From
Year Average Price Previous Year Previous Year
1985 $85,700 +$4,500 +5.54%
1986 $91,500 +$5,800 +6.77%
1987 $97,000 +$5,500 +6.01%
1988 $95,000 -$2,000 -2.06%
1989 $96,600 +$1,600 +1.68%
1990 $99,600 +$3,000 +3.11%
1991 $102,700 +$3,100 +3.11%
1992 $107,700 +$5,000 +4.87%
1993 $117,800 +$10,100 +9.38%
1994 $126,100 +$8,300 +7.05%
1995 $134,200 +$8,100 +6.42%
1996 $138,653 +$4,453 +3.32%
1997 $144,871 +$6,218 +4.48%
1998 $147,720 +$2,849 +1.97%
1999 $150,264 +$2,544 +1.72%
2000 $150,023 -$241 -0.16%
2001 $152,399 +$2,376 +1.58%
2002 $158,717 +$6,318 +4.15%
2003 $166,703 +$7,986 +5.03%
2004 $182,490 +$15,787 +9.47%
2005 $204,502 +$22,012 +12.06%
2006 $227,833 +$23,331 +11.41%
2007 $243,089 +$15,256 +6.70%
2008 $232,626 -$10,463 -4.30%
2009 $214,662 -$17,964 -7.72%

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

2008 vs. 2009 RECAP for Greater Albuquerque Area

Class R1 (Existing Single-Family Detached) & Class R2 (Existing Condo/Townhome Attached)

Class R1 2008 2009 Change '08 vs. '09 % of Change
Average Price: $232,626 $214,662 -$17,964 7.72%
Median Price: $191,500 $180,000 -$11,500 -6.01%
Total Sold & Closed: 7,309 7,145 -164 -2.24%
Total Dollar Volume: $1,700,264,310 $1,533,756,628 -$166,507,682 -9.79%

Class R2 2008 2009 Change '08 vs. '09 % of Change
Average Price: $162,783 $153,237 -$9,546 -5.86%
Median Price: $154,000 $144,900 -$9,100 -5.91%
Total Sold & Closed: 835 788 -47 -5.63%
Total Dollar Volume: $135,923,619 $120,750,930 -$15,172,689 -11.16%

Class R1 & R2 2008 2009 Change '08 vs. '09 % of Change
Average Price: $225,465 $208,560 -$16,905 -7.50%
Median Price: $187,000 $175,000 -$12,000.00 -6.42%
Total Sold & Closed: 8,144 7,933 -211 -2.59%
Total Dollar Volume: $1,836,187,929 $1,654,507,558 -$181,680,371.00 -9.89%

Statistics compiled for Home Sales Report pulled 01/16/09 and 01/11/10.
Actual Year-To-Date Sales Data for 2008 & 2009 for Class R1 & R2.

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.
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Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

Class R1

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

2009 Recap by Market Areas

Class R1 (Existing Single Family Detached) & Class R2 (Existing Condo/Townhome Attached)

$212,946
$179,000
7,307
$155,999,619

All MLS Areas
Class R2
Average Price: $152,867
Median Price: $144,000

Total Sold & Closed:
Total Dollar Volume:

797
$121,835,265

Class R1 & R2
Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$207,038
$175,000
8,104
$1,677,834,884

Class R1

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

Areas 10-293, 690-760 (Greater Albuquerque Market Area)

$214,662
$180,000
7,145
$1,533,756,628

Class R2

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$153,237
$144,900
788
$120,750,930

Class R1 & R2
Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$208,560
$175,000
7,933
$1,654,507,558

Class R1

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

Areas 10-121 (City of Albuquerque)

$215,677
$181,500
5,001
$1,078,600,443

Class R2

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$156,318
$147,900
697
$108,953,580

Class R1 & R2
Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$208,416
$176,000
5,698
$1,187,554,023

Class R1

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$196,003
$170,000
1,227
$240,495,902

Areas 140-162 (Rio Rancho)

Class R2

Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$131,856
$128,428
62
$8,175,050

Class R1 & R2
Average Price:
Median Price:

Total Sold & Closed:
Total Dollar Volume:

$192,918
$169,500
1,289
$248,670,952

Areas 210-293 (East Mountains and Estancia Basin)

Class R1 Class R2 Class R1 & R2

Average Price: $243,905 Average Price: N/A Average Price: $243,905

Median Price: $229,500 Median Price: N/A Median Price: $229,500

Total Sold & Closed: 312 Total Sold & Closed: 0 Total Sold & Closed: 312

Total Dollar Volume: $76,098,511 Total Dollar Volume: N/A Total Dollar Volume: $76,098,511
Areas 690-760 (Bosque Farms, Los Lunas, Valencia County)

Class R1 Class R2 Class R1 & R2

Average Price: $158,844 Average Price: $111,622  Average Price: $156,473

Median Price: $145,580 Median Price: $115,500 Median Price: $144,700

Total Sold & Closed: 435 Total Sold & Closed: 23 Total Sold & Closed: 458

Total Dollar Volume: $69,097,346 Total Dollar Volume: $2,567,300 Total Dollar Volume: $71,664,646

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

2009 RECAP - Time on Market & Financing Types
Class R1(Single Family Detached) & Class R2(Condo/Townhome Attached)

Greater Albuquerque Area

Time on Market for Sold Units

All MLS Areas
Time on Market for Sold Units
Days Class R1 Class R2
0-30 2,546 242
31-60 1,405 159
61-90 1,004 132
91-120 706 85
121 + 1,646 179
TOTALS: 7,307 797

Days Class R1 Class R2
0-30 2,505 239
31-60 1,373 158
61-90 973 130
91-120 686 84
121 + 1,608 177
TOTALS: 7,145 788

Areas 10-121 (Albuquerque)

Time on Market for Sold Units

Areas 140-162 (Rio Rancho)

Time on Market for Sold Units

Days Class R1 Class R2
0-30 1,887 214
31-60 1,002 140
61 -90 674 107

91-120 437 80

121 + 1,001 156

TOTALS: 5,001 697

Days Class R1 Class R2

0-30 373 17

31-60 218 16

61 - 90 172 16
91-120 149 2

121 + 315 11
TOTALS: 1,227 62

Areas 210-293 (East Mountain)
Time on Market for Sold Units

Areas 690-760 (Valencia County)
Time on Market for Sold Units

Days Class R1 Class R2 Days Class R1 Class R2
0-30 81 N/A 0-30 117 7
31-60 56 N/A 31-60 73 2
61 -90 44 N/A 61-90 62 7
91-120 27 N/A 91-120 57 1
121 + 104 N/A 121 + 126 6
TOTALS: 312 0 TOTALS: 435 23
All MLS Areas
Type of Financing for Sold Units

Financing Class R1 Class R2

Assumption 0 0

Cash 882 137

Conventional 2,628 266

FHA 2,914 328

Lease Purchase 6 0

Owner Finance 59 6

Lease Option 1 0

REC 221 25

Trade Exchange 3 0

VA 593 35

TOTALS 7,307 797

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.



Greater Albuquerque Association of REALTORS®
Phone: (505)842-1433 / Fax: (505) 842-0448

Total Sales History
Class R1(Single Family Detached) & Class R2 (Condo/Townhome Attached)

Greater Albuquerque Area

Class R1 Class R2 Class R1 & R2

2009 Total Sales 7,145 788 7,933
Average Price $214,662 $153,237 $208,560
Median Price $180,000 $144,900 $175,000
2008 Total Sales 7,309 835 8,144
Average Price $232,626 $162,783 $225,465
Median Price $191,500 $154,000 $187,000
2007 Total Sales 9,866 1,095 10,961
Average Price $243,089 $161,290 $234,917
Median Price $198,500 $149,000 $192,500
2006 Total Sales 12,344 1,413 13,757
Average Price $227,833 $150,528 $219,893
Median Price $188,000 $137,500 $182,000
2005 Total Sales 12,943 1,387 14,330
Average Price $204,502 $130,482 $197,338
Median Price $165,500 $118,000 $161,437
2004 Total Sales 10,772 1,252 12,024
Average Price $182,490 $115,923 $175,643
Median Price 148,000 $109,950 $143,243
2003 Total Sales 9,909 1033 10,942
Average Price $166,703 $112,000 $161,325
Median Price $139,275 $109,882 $135,900
2002 Total Sales 8,897 931 9,828
Average Price $158,717 $103,870 $153,521
Median Price $138,900 $97,250 $132,000
2001 Total Sales 8,117 770 8,870
Average Price $152,399 $104,948 $148,289
Median Price $129,900 $98,000 $127,000
2000 Total Sales 6,925 681 7,606
Average Price $150,023 $102,838 $145,798
Median Price $127,500 $97,000 $125,000
1999 Total Sales 7,021 756 7,777
Average Price $150,264 $104,651 $145,830
Median Price $129,900 $100,000 $126,500

© 2010 Greater Albuquerque Association of REALTORS® Statistics for 2009 pulled from MLS system on 1/11/10.
Based on data from the Southest Multiple Listing Service. Data is deemed reliable not guaranteed.
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Appendix C

Single Family Residential Permit Data

YEAR JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL
2010 19 47 60 126
2009 57 93 68 85 89 61 44 67 19 31 35 39 688
2008 50 105 87 82 106 76 45 35 28 53 23 25 715
2007 112 91 124 90 111 107 85 59 63 101 49 54 1,046
2006 322 178 337 242 170 191 126 113 81 55 90 144 2,049
2005 193 347 195 335 288 315 254 317 236 218 146 240 3,084
2004 94 85 201 176 142 185 166 135 113 181 121 121 1,720
2003 60 79 110 114 111 135 141 105 93 103 71 102 1,224
2002 71 66 83 75 68 77 70 83 66 90 75 77 901
2001 62 67 102 78 114 83 64 92 68 72 58 56 916
2000 44 28 47 64 57 57 69 43 70 51 44 54 628
1999 20 53 26 61 47 23 55 48 48 30 37 58 506
1998 35 33 85 85 63 75 57 38 66 60 16 51 664
1997 48 70 69 35 87 79 18 63 23 43 49 91 675
1996 34 81 58 48 65 64 91 110 40 91 38 58 778
1995 56 60 105 77 117 63 56 67 55 64 50 89 859
1994 63 72 69 64 41 52 41 65 67 91 56 91 772
1993 29 73 105 91 90 115 80 100 48 111 70 91 1,003
1992 22 43 59 54 48 55 69 81 72 24 52 41 620
1991 35 31 39 39 31 44 45 43 48 49 95 75 574
1990 29 20 14 25 53 39 30 76 29 35 38 28 416
1989 58 65 105 64 61 59 51 53 37 49 8 46 656
1988 38 75 100 70 99 127 54 58 103 55 45 39 863
1987 102 106 95 78 36 48 43 39 84 81 43 45 800
1986 73 85 89 118 74 129 76 95 109 74 72 32 1,026
1985 91 108 67 73 182 105 93 103 81 128 37 59 1,127
Total 24,436

Totals 1,817 2,161 2,499 2,323 2,350 2,364 1,923 2,088 1,747 1,940 1,418 1,806 24,436

Average 70 83 96 93 94 95 77 84 70 78 57 72

*Totals include Manufactured Homes as well as stick-built homes.

**Building inspection became a division of the DSD In MAY, 1987, prior to that date, permits were obtained through the NM CID.

5/6/2010
D
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2007 County Business Patterns

Major Industry

Total for ZIP Code 87124

Number of Establishments: 846

Exhibit D
Number of Establishments by Employment-Size Class

Industry Code Industry Code Description Total Estabs % by Code '1-4' '5-9' '10-19'  '20-49' '50-99' '100-249' '250-499" '500-999'  '1000 or more'
—————— Total 846 436 151 135 74 26 17 4 1 2
21---- Mining 1 0.12% 1 0 0 0 0 0 0 0 0
22---- Utilities 1 0.12% 0 1 0 0 0 0 0 0 0
23---- Construction 127 15.01% 77 21 12 8 6 3 0 0 0
31---- Manufacturing 25 2.96% 9 3 4 5 0 3 0 0 1
42---- Wholesale trade 23 2.72% 16 1 4 1 0 0 1 0 0
44— Retail trade 99 11.70% 35 28 15 8 6 6 1 0 0
48---- Transportation & warehousing 20 2.36% 12 2 3 1 1 1 0 0 0
51---- Information 9 1.06% 4 1 2 2 0 0 0 0 0
52---- Finance & insurance 77 9.10% 51 13 10 2 0 0 0 1 0
53---- Real estate & rental & leasing 44 5.20% 32 9 3 0 0 0 0 0 0
54- ﬁrofessional scientific & technical services 70 8.27% 50 9 6 5 0 0 0 0 0
55---- anagement o? companies & enterprises 5 0.59% 3 0 0 0 0 0 1 0 1
56---- min, support, waste mgt, remediation ser 55 6.50% 82 10 7 4 0 1 1 0 0
Bl BT SHBPSE e mat. 9 1.06% 5 0 3 1 0 0 0 0 0
62---- Health care and social assistance 99 11.70% 41 21 26 6 4 1 0 0 0
71---- : : 10 1.18% 2 2 0 4 2 0 0 0 0
720 S S R R 83 9.81% 20 7 25 22 7 2 0 0 0
81---- Other services (except public administration 88 10.40% 45 23 15 5 0 0 0 0 0
99---- Unclassified establishments 1 0.12% 1 0 0 0 0 0 0 0 0
Totals 846 100.00%

% by Size 51.54% 17.85% 15.96% 8.75% 3.07% 2.01% 0.47% 0.12% 0.24%

% Establishments Less than 50 employees = 94.09%

Source: U.S. Census Bureau

5/6/2010



2007 County Business Patterns

Major Industry

Total for ZIP Code 87144
Number of Establishments: 166

Exhibit D1
Number of Establishments by Employment-size class

Industry Code Industry Code Description Total Estabs % by Code  '1-4' '5-9' '10-19' '20-49' '50-99' '100-249' '250-499' '500-999' '1000 or more'
------ Total 166 116 24 12 6 2 3 1 2 0
21---- Mining 1 1% 1 0 0 0 0 0 0 0 0
23-—-- Construction 45 27% 29 10 6 0 0 0 0 0 0
31---- Manufacturing 4 2% 1 0 1 0 1 1 0 0 0
42---- Wholesale trade 4 2% 3 0 0 1 0 0 0 0 0
44---- Retail trade 17 10% 11 1 1 2 1 0 1 0 0
48---- Transportation & warehousing 4 2% 4 0 0 0 0 0 0 0 0
51---- Information 5 3% 2 2 0 0 0 0 0 1 0
52---- Finance & insurance 6 4% 6 0 0 0 0 0 0 0 0
53---- Real estate & rental & leasing 8 5% 7 0 1 0 0 0 0 0 0
54---- Professional, scientific & technical servi 26 16% 21 4 0 1 0 0 0 0 0
56---- dmin, support, waste mgt, remediation ser 10 6% 9 0 0 0 0 0 0 1 0
62---- Al CaTePSna S5cial assistance 14 8% 9 1 2 1 0 1 0 0 0
e Arts, entertainment & recreation 6 4% 4 0 0 1 0 1 0 0 0
72---- Accbmmoéation g fooéa services 5 3% 2 2 1 0 0 0 0 0 0
81---- Other services (except public administration 10 6% 6 4 0 0 0 0 0 0 0
99---- Unclassified establishments 1 1% 1 0 0 0 0 0 0 0 0
Totals 166 100%

% by Size 69.88% 14.46% 7.23% 3.61% 1.20% 1.81% 0.60% 1.20% 0.00%

% Establishments Less than 50 Employees 95.18%

Source: U.S. Census Bureau

5/6/2010



2007 County Business Patterns

Major Industry
Total for ZIP Code 87124 + 87144
Number of Establishments: 1,012

Exhibit D2
87144 87124 Combined % Combined
Industry Code Industry Code Description Total Estabs Total Estabs Totals by Code
------ Total 166 846 1012 100%
21---- Mining 1 1 2 0.20%
22--- Utilities 0 1 1 0.10%
23---- Construction 45 127 172 17.00%
31---- Manufacturing 4 25 29 2.87%
42---- Wholesale trade 4 23 27 2.67%
44---- Retail trade 17 99 116 11.46%
48---- Transportation & warehousing 4 20 24 2.37%
51---- Information 5 9 14 1.38%
52---- Finance & insurance 6 77 83 8.20%
53---- Real estate & rental & leasing 8 44 52 5.14%
54---- Professional, scientific & techng:al servi. 26 70 96 9.49%
55--- Management of companies and enterprises 0 5 5 0.49%
56---- . - 10 55 65 6.42%
Admin, support, waste mgt, remediation ser
61--- EgucationgPserv\l%es 9 0 9 9 0.89%
62---- Health care and social assistance 14 929 113 11.17%
— 0,
1 Arts, enteréainment & r(?creation 6 10 16 1.58%
72---- Accommodation & food services 5 83 88 8.70%
81---- Other services (except public administration 10 88 98 9.68%
99---- Unclassified establishments 1 1 2 0.20%
Totals 166 846 1012 100%
% Establishments in Zip Code 87144 = 16.40%
% Establishments in Zip Code 87124 = 83.60%

Source: U.S. Census Bureau

5/6/2010



2007 County Business Patterns

Major Industry
Sorted Total for ZIP Code 87124 + 87144
Number of Establishments: 1,012

Exhibit D3
87144 87124 Combined % Combined
Industry Code Industry Code Description Total Estabs Total Estabs Totals by Code
------ Total 166 846 1012 100%
23---- Construction 45 127 172 17.00%
44---- Retail trade 17 99 116 11.46%
62---- Health care and social assistance 14 99 113 11.17%
81---- Other services (except public administration 10 88 98 9.68%
54---- . L . . 26 70 96 9.49%
Professional, scientific & technical servi
72---- Accommodation & Food servpces 5 83 88 8.70%
52---- Finance & insurance 6 77 83 8.20%
— 0,
26 Adn]in, support, waiste mgt, remediation ser 10 55 65 6.42%
53---- Real estate & rental & leasing 8 44 52 5.14%
31---- Manufacturing 4 25 29 2.87%
42---- Wholesale trade 4 23 27 2.67%
48---- Transportation & warehousing 4 20 24 2.37%
[ Aris, entertainment & recreation 6 10 16 1.58%
51---- Information 5 9 14 1.38%
61--- Educational services 0 9 9 0.89%
55--- Management of companies and enterprises 0 5 5 0.49%
21---- Mining 1 1 2 0.20%
99---- Unclassified establishments 1 1 2 0.20%
22--- Utilities 0 1 1 0.10%
Totals 166 846 1012 100%
% Establishments in Zip Code 87144 = 16.40%
% Establishments in Zip Code 87124 = 83.60%

Source: U.S. Census Bureau

5/6/2010



2007 County Business Patterns

Major Industry

Total By Size for ZIP Code 87124 + 87144

Number of Establishments: 1,012

Exhibit D4
Number of Establishments by Employment-Size Class

Industry Code Industry Code Description Total Estabs '1-4' '5-9' '10-19' '20-49' '50-99' '100-249' '250-499' '500-999' '1000 or more'

87144 Total 166 116 24 12 6 2 3 1 2 0

87124 Total 846 436 151 135 74 26 17 4 1 2
Totals 1012 552 175 147 80 28 20 5 3 2
% by Size 54.55% 17.29%  14.53% 7.91% 2.77% 1.98% 0.49% 0.30% 0.20%

% Establishments Less than 50 Employees 94.27%

Source: U.S. Census Bureau

5/6/2010



Industry Code

2007 County Business Patterns

New Mexico
Major Industry

Exhibit D5

Number of Establishments

Industry Code Description

Total
Establishments

% of Total
Establishments

44
23
54----
62----
81----
72
52----
53----
42----
56----
31
48---
51----
71
21----
61----
55----
22----
11
99----

Totals

Total

Retail Trade

Construction

Professional, Scientific, and Technical Services
Health Care and Social Assistance

Other Services (except Public Administration)
Accommodation and Food Services

Finance and Insurance

Real Estate and Rental and Leasing

Wholesale Trade

Administrative and Support and Waste Management and Remediation Services
Manufacturing

Transportation and Warehousing

Information

Arts, Entertainment, and Recreation

Mining

Educational Services

Management of Companies and Enterprises
Utilities

Forestry, Fishing, Hunting, and Agriculture Support
Unclassified

46,869

7,242
5,896
4,923
4,742
4,154
4,122
2,978
2,516
2,011
1,955
1,540
1,379
821
699
683
604
236
221
102
45

46,869

100.00%

15.45%
12.58%
10.50%
10.12%
8.86%
8.79%
6.35%
5.37%
4.29%
4.17%
3.29%
2.94%
1.75%
1.49%
1.46%
1.29%
0.50%
0.47%
0.22%
0.10%

100.00%

5/6/2010
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Small Business Development Project Report

Prepared for the

City of Rio Rancho, New Mexico

Project Contact

Name:

Division:

Address 1:

City: State:
Telephone: Facsimile:

Project Description

Exhibit E

Title:

Company:

Address 2:

Zip Code:

Email:

Project Related Data

Source of Inquiry:

Initial Employment Commitment:

Initial Payroll Commitment:

Initial Capital Investment:

Facility: New Existing

Positive Cost / Benefit Analysis: Yes

Project Manager:

No

Project Manager:

Ultimate Employment Commitment:

Ultimate Payroll Commitment:

Ultimate Capital Investment:

City Incentives Required: Yes No

Start Date:

Completion Date:

5/6/2010



Project  Project
Number Name

Month
Completed

Small Business Development Project Summary
Prepared for the
City of Rio Rancho

Inquiry Initial Ultimate Initial Ultimate
Source Employment Employment Payroll Payroll

Initial Ultimate
Capital Capital
Investment Investment

1

2

10

11

12

Totals

Notes:

Data Source: Project Report

1.00 2.00 $ 3.00 $ 4.00

$

1,000,000.00 $2,000,000.00

1.00 2.00 $ 3.00 $ 4.00

$

1,000,000.00 $2,000,000.00

5/6/2010



Business Expansion Project Report
Prepared for the
City of Rio Rancho, New Mexico

Exhibit E1
Project Contact
Name: Title:
Division: Company:
Address 1: Address 2:
City: State: Zip Code:
Telephone: Facsimile: Email:

Project Description

Project Related Data

Source of Inquiry:

Organization

Initial Employment Commitment:

Ultimate Employment Commitment:

Initial Payroll Commitment:

Ultimate Payroll Commitment:

Initial Capital Investment:

Ultimate Capital Investment:

Facility: New Existing

Positive Cost / Benefit Analysis: Yes

Project Manager:

City Incentives Required: Yes No

No Start Date:

Completion Date:

5/6/2010



Project  Project
Number Name

Month
Completed

Business Expansion Project Summary
Prepared for the
City of Rio Rancho

Inquiry Initial Ultimate
Source Employment Employment

Initial
Payroll

Ultimate
Payroll

Initial Ultimate
Capital Capital
Investment Investment

1

2

10

11

12

Totals

Notes:

Data Source: Project Report

1.00 2.00

$

3.00 $

4.00

$

1,000,000.00 $2,000,000.00

1.00 2.00

$

3.00 $

4.00

$

1,000,000.00 $2,000,000.00

5/6/2010



Business Retention Project Report
Prepared for the
City of Rio Rancho, New Mexico

Exhibit E2
Project Contact
Name: Title:
Division: Company:
Address 1: Address 2:
City: State: Zip Code:
Telephone: Facsimile: Email:

Project Description

Project Related Data

Source of Inquiry:

Organization:

Jobs Retained:

Services Provided:

Payroll Retained:

New Capital Investment:

Facility: New Existing

Positive Cost / Benefit Analysis: Yes

Project Manager:

City Incentives Required: Yes No

No Start Date:

Completion Date:

5/6/2010



Business Retention Project Summary
Prepared for the
City of Rio Rancho

Project  Project Month Service Jobs Payroll Capital
Number Name Completed Provider Retained Retained Investment

1 1.00 $ 3.00 $ 1,000,000.00

2

10
11

12

Totals 1.00 $ 3.00 $ 1,000,000.00

Notes:

Data Source: Project Report

5/6/2010



Business Recruitment Project Report
Prepared for the
City of Rio Rancho, New Mexico

Exhibit E3
Project Contact
Name: Title:
Division: Company:
Address 1: Address 2:
City: State: Zip Code:
Telephone: Facsimile: Email:

Project Description

Project Related Data

Source of Inquiry:

Initial Employment Commitment:

Initial Payroll Commitment:

Initial Capital Investment:

Facility:  New Existing

Positive Cost / Benefit Analysis: Yes

Project Manager:

No

Project Manager:

Ultimate Employment Commitment:
Ultimate Payroll Commitment:

Ultimate Capital Investment:

City Incentives Required: Yes

Start Date:

Completion Date:

No

5/6/2010



Project  Project
Number Name

Month
Completed

Business Recruitment Project Summary
Prepared for the
City of Rio Rancho

Inquiry Initial Ultimate
Source Employment Employment

Initial Ultimate

Payroll

Payroll

Initial Ultimate
Capital Capital
Investment Investment

10

11

12

Totals

Notes:

Data Source: Project Report

1.00 2.00

$

300 $

4.00

$

1,000,000.00 $2,000,000.00

1.00 2.00

$

300 $

4.00

$

1,000,000.00 $2,000,000.00

5/6/2010



Business Recruitment Inquiry Classification and Cost Report
Prepared for the
City of Rio Rancho

$ 135,000.00
Total Cost / Inquiry
Month (1) Leads + Suspects + Prospects = Inquiries City Investment
January 3 1 1 5 $ 0.00044
February 6 2 2 10 $ 0.00089
March 9 3 3 15 $ 0.00133
|Quarter No. 1 Subtotal (2) 18 6 6 30 3$ 0.00089 |
April 3 1 1 5 $ 0.00044
May 6 2 2 10 $ 0.00089
June 9 3 3 15 $ 0.00133
|Quarter No. 2 Subtotal (2) 18 6 6 30 3$ 0.00089 |
July 3 1 1 5 $ 0.00044
August 6 2 2 10 $ 0.00089
September 9 3 3 15 $ 0.00133
|Quarter No. 3 Subtotal (2) 18 6 6 30 3$ 0.00089 |
October 3 1 1 5 $ 0.00044
November 6 2 2 10 $ 0.00089
December 9 3 3 15 $ 0.00133
|Quarter No. 4 Subtotal (2) 18 6 6 30 3$ 0.00089 |
Totals Year-to-Date (3) 72 24 24 120 $ 0.00089

Notes

1) Monthly Cost / Inquiry Figures Assume 1/12 of Budget Expended
2) Cost / Inquiry Figures by Quarter Assume 25% of Budget Expended During Quarter
3) Total Year to Date Cost / Inquiry Figures Assume 100% of Budget Expended 5/6/2010



Business Recruitment Inquiry Source Report
Prepared for the
City of Rio Rancho

Business Media New Mexico Total
Month Calls + Tradeshows + Advertising + Partnership + Other Inquiries
January 1 1 1 1 1 5
February 2 2 2 2 2 10
March 3 3 3 3 3 15
|Quarter No. 1 Subtotal 6 6 6 6 6 30
April 1 1 1 1 1 5
May 2 2 2 2 2 10
June 3 3 3 3 3 15
|Quarter No. 2 Subtotal 6 6 6 6 6 30
July 1 1 1 1 1 5
August 2 2 2 2 2 10
September 3 3 3 3 3 15
|Quarter No. 3 Subtotal 6 6 6 6 6 30
October 1 1 1 1 1 5
November 2 2 2 2 2 10
December 3 3 3 3 3 15
|Quarter No. 4 Subtotal 6 6 6 6 6 30
Totals Year-to-Date 24 24 24 24 24 120
Budget Allocation $31,000.00 $ 31,000.00 $ 31,000.00 $ 31,000.00 $ 31,000.00 $ 155,000.00
Cost / Inquiry $ 1,291.67 $ 1,291.67 $ 1,291.67 $ 1,291.67 $ 1,291.67 $ 1,291.67
Notes:
Other =  Telephone, broker referrals, web site, board members, etc. 5/6/2010
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